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About me

I'm interested in bold, idea-led work and clear communication. |
work across branding, typography and creative experimentation,
often exploring how design can make information more
engaging and accessible.

| like keeping things simple, with a focus on strong concepts and
visuals that feel direct and easy to understand.

Outside of design, ’'minto birdwatching, gardening, and playing
bass guitar. | also have a habit of identifying typefaces in the wild
and pointing out raster images on printed ads, usually whether
people asked or not.






The
Guildford
Institute

[CAMPAIGN+IDENTITY]

The Guildford Institute was a rebrand project aimed at
attracting a younger audience.

| reimagined the brand for university-aged students in Surrey,
using bright, print-focused colours alongside the original blue to
retain a link to its identity.

The outcome is a simple, approachable visual system that
presents the Institute as more student-friendly and relevant.

[SOFTWARES USED]

» Photoshop
= [llustrator

«InDesign






[CAMPAIGN] [SOFTWARES USED]

My campaign, Perculia, aims to raise awareness about » Photoshop
Dyscalculia—a learning difficulty | experience myself.

= [llustrator
The name is a blend of perception and dyscalculia, reflecting
the campaign’s focus on how people perceive and process = InDesign
numerical information differently.

Perculia was a fastpaced campaign developed in just 4 weeks.
The main challenge was conducting focused research and
crafting a striking visual identity that would be both memorable
and meaningful within a tight deadline.
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[CREATIVE_CODE] [SOFTWARES USED]

Type Forecast was a creative coding project exploring the = [llustrator
relationship between data and typography.

«InDesign
| developed a system that uses weather data to generate
dynamic typographic outcomes, translating changing conditions =Figma
into visual form. The project focuses on experimentation, using

code to create responsive and evolving designs. = Javascript
The final outcome is a playful and data-driven piece that «HTML
demonstrates how typography can be shaped by real-time

information. «CSS

Check it out via: www.maddiewdesign.com/TypeForecast/
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This mockup is supposed to
show what it could look like if
this typeface was used in an
exhibition style setup.
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[MODULAR TYPE]

Modular Type was the first project of my university experience
and played a key role in deepening my understanding of

typography.

This project took me on an in-depth exploration of typographic
design. | created abold, blocky typeface inspired by my city;,
Southampton, specifically the brutalist architecture of Wyndham
Court.

The final typeface is gritty and uniform, with a stripped-back
simplicity that reflects the imposing yet structured feel of the
building that inspired it.
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» Photoshop
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«InDesign






built skills
take opportunities
with grerit

the job platform
that connects

[WEB+CAMPAIGN]

Graft was a D&AD brief focused on tackling barriers to
employment without relying on sympathy-led messaging.

Inspired by giffgaff's community-driven model, the project uses
social connections as a practical route into work, encouraging
people to share opportunities within their own networks.

The outcome is bold and confident, using colour and clear
messaging to reflect giffgaff’s tone, while positioning community
as a powerful tool for access to employment.

[SOFTWARES USED]

» Photoshop
= [llustrator
«InDesign

- Figma



Thanks for taking the time
to look through my work

Maddie Wardle
Graphic Design






